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*2 Isabelle Bousquette (June 9, 2025) “LVMH Bets on Al to Navigate Luxury Goods Slowdown”;
Anthony Cirot (June 10, 2025) “Inside LVMH’s perfectly manicured data estate, where luxury Al agents are taking root”,
Dany Kitishianetc (July 15, 2025) “LVMH Al Strategy: Analysis of Dominance in Luxury Al", etc.
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https://www.wsj.com/articles/lvmh-bets-on-ai-to-navigate-luxury-goods-slowdown-0438e328
https://cloud.google.com/transform/lvmh-data-ai-platform-interview-franck-le-moal-luxury-gen-ai-louis-vuitton-sephora-dom-perignon?hl=en
https://www.klover.ai/lvmh-ai-strategy-analysis-dominance-in-luxury-ai/
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Super AGI(June 30, 2025) “Real-World Success Stories: How Top Brands Are Using Al Inventory Management to Optimize Stock
and Reduce Costs”; Panda Wang (July 18, 2025) “Why Zara’s Fast Price Changes Matter in 2025;
ABITA LLC&MARKETING JAPAN (September 12, 2024) “Zara’s capture of the French market: the reasons for its success from an

outlandish perspective”; etc.

Hien (August 8, 2025) “Shein Net Worth, Revenue and Growth Statistic 2024 Analysis”;
The Fword (Accessed August 10, 2025) “How Al in Retail is Transforming the Fashion Industry: Insights from Shein’s Success”;

Maijid Bahi(July 8, 2024) “Goodbye originality: why Shein’s fast Al fashion suggests the future of marketing is about faking it”, etc.
Dany Kitishian (July 23, 2025) “Nike’s Al Strategy: Analysis of Dominance in Athletic Apparel, Footwear”;
Digital Defynd (Accessed August 10, 2025) “7 Ways Nike is Using Al [Case Study][2025]";

Smart Dev (August 4, 2025) “Alin Fashion: Top Use Cases You Need To Know”, etc.

Dany Kitishian (July 24, 2025) “Fast Retailing’s Al Strategy: Analysis of Dominance in Apparel”; Fast Retailing press releases, etc.
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https://superagi.com/real-world-success-stories-how-top-brands-are-using-ai-inventory-management-to-optimize-stock-and-reduce-costs/?utm_source=chatgpt.com
https://superagi.com/real-world-success-stories-how-top-brands-are-using-ai-inventory-management-to-optimize-stock-and-reduce-costs/?utm_source=chatgpt.com
https://blog.aieinksmart.com/fast-fashion-brand-zara-rapid-price-tag-updates-2025/?utm_source=chatgpt.com
https://1xmarketing.com/news/en/world-marketing-diary-240912104318/?utm_source=chatgpt.com#google_vignette
https://1xmarketing.com/news/en/world-marketing-diary-240912104318/?utm_source=chatgpt.com#google_vignette
https://simicart.com/blog/shein-net-worth/#:~:text=Shein%20revenue%20and%20sales%20over,estimated%20to%20approach%20$50%20billion
https://thefword.ai/how-ai-in-retail-is-transforming-the-fashion-industry-insights-from-sheins-success/?utm_source=chatgpt.com
https://www.creativebrief.com/bite/trend/guest-trend/why-sheins-fast-ai-fashion-suggests-future-of-marketing-is-about-faking-it
https://www.klover.ai/nike-ai-strategy-analysis-of-dominance-in-athletic-apparel-footwear/
https://digitaldefynd.com/IQ/ways-nike-use-ai/
https://smartdev.com/jp/ai-use-cases-in-fashion/
https://www.klover.ai/fast-retailing-ai-strategy-analysis-of-dominance-in-apparel/
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https://global.fujitsu/ja-jp/insight/tl-financial-services-with-ai-agents-20250820
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https://global.fujitsu/ja-jp/insight/tl-financial-services-with-ai-agents-20250820
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